COFFEE CONNECTIONS UNIT TransFair USA

USEFUL RESOURCES

Backgrounder: Fair Trade Certified Coffee
https://transfairusa.org/pdfs/backgrounder_coffee.p

Coffee Fast Factsttps://transfairusa.org/pdfs/fastfacts coffee.pdf

Making the Business Caséttps://transfairusa.org/pdfs/BusinessCasel11.05.pdf

United Students for Fair Trade Organizing Kit

USFT's Organizing Kit was created by students fiodents and is incredibly useful when
running a campaign. This guide includes many docusn@cluding sample petitions, flyers,
club constitutions and purchasing restrictionsyfmur student government.
http://www.usft.org/downloads/USFTorgkit.doc

Links

TransFair USA a non-profit organization, is the only independémtd-party certifier of Fair
Trade products in the U.S. and one of 20 membeFanfrade Labelling Organizations
International(FLO). TransFair’s rigorous audit system, whidcks products from farm to
finished product, verifies industry compliance withir Trade criteria. TransFair allows U.S.
companies to display the Fair Trade Certified ladeproducts that meet strict Fair Trade
standards.Http://www.transfairusa.ojg

Where to Buy GuideTransFair USA’s searchable database of where td-baiuryTrade Certified
products in the UShttp://www.transfairusa.org/content/\WhereToBuy/

United Students for Fair Trade http://www.usft.org

Oxfam America’s Coffee and Fair Trade Programhttp://www.oxfamamerica.org/coffee

Global Eye -Eye on Colombia- Interactive online resource of coffee, focusedCotombia.
http://www.globaleye.org.uk/secondary _autumnO4/eyiedex.html

National Geographic’s Coffee Pagéttp://www.nationalgeographic.com/coffee/

Venture a Virtual Visit to Fair Trade Farms using Google Earth —~Where on Earth does my
Fair Trade Certified coffee come from? Now you @iad out on Google Earth! TransFair USA
and Google have collaborated to bring you thistexginew way to learn about Fair Trade.
Navigate the globe using the new Fair Trade layeliscover Fair Trade Certified farms in Latin
America, Africa, and Asia.

Viewing Fair Trade farm profiles is easy!

Download and install the Google Earth application >

Activate the Fair Trade Certified layer in the 8ay palette’

Look for the Fair Trade Certified label and clicklearn more about the producer group.

41




COFFEE CONNECTIONS UNIT TransFair USA

Fairly-Traded Crafts and Clothing

TheFair Trade Federation (FTF) is an association of fair trade wholesalers, l&tsi and
producers whose members are fully committed toidnog fair wages and good employment
opportunities to economically disadvantaged ar8sard farmers worldwide. FTF membership
is not a certification, but members are screenethfar full commitment to fair trade.

Fair Trade Federation members are committed téolleving principles and practices in their
trading relationshipdair wages; participatory workplaces; environmengaistainability;
financial and technical support; consumer educati@spect for cultural identity; and public
accountability as well as to direct and long-term relationshyib artisans and producers in
developing countrieshttp://www.fairtradefederation.org/

Other Fair Trade or Coffee Curriculum Resources

Catholic Relief ServicesTeaching Modules on Fair Trade and Catholic Socialeaching, for
middle and secondary school http://raisemoneyright.org/educational-materiats.d€RS has
developed learning modules for middle and seconslengol classrooms to explore the
principles of Catholic Social Teaching (CST) in tuntext of Fair Trade. Include background
material, interactive lesson ideas, and class ms®gts. Educators can use the eight modules as
a complete unit or pick and choose the ones thét Yoo them.

Peace Corpd.esson Plan: The True Cost of Coffee
http://www.peacecorps.gov/wws/educators/lessonfiEsson.cfm?Ipid=163&rid=latam

Heifer International Curriculum: GET IT!®: Global E ducation To Improve Tomorrow —

For Middle and High School Students — Economic kibktween Latin America and the USA,
focuses on bananas, flowers, and coffee. GETsla!gurriculum-based global education and
service learning program that teaches studentsemuatiers about sustainable solutions to world
hunger and poverty. The GET IT! curriculum engagieidents as investigative journalists to
research, write about, and act on issues surrograinsumer choices and international trade.
(http://www.heifered.org/getit/

CAN/Oxfam Field Study Handbook: Guide to Internships in CoteProducing Communities
and CAN Internship Program (http://www.communityagroecology.ret
A collaborative resource developed by the Commuiggoecology Network and Oxfam
America for high school and college students tonedout coffee, conservation, and
communities. The handbook was designed to accoymgraimternship in a coffee-growing
area of Mexico or Central America, and includesmgrehensive list of reference resources.

French Language Lesson Plan - Focus on Haiti and @ee

This lesson looks at the way coffee farmers inldls, mountainous region of Thiotte in the
south-east of Haiti are working to get a fair pricetheir crops. The lesson is aimed at teaching
citizenship through Modern Foreign Languages, is thse, French. Includes a fact file on
Haiti, statistics on the extent of poverty in Haitid information on community-run coffee
cooperatives, which are helping poor coffee farnserure fairer prices for their crops. Pupils
will also learn directly from a person living in ibiite who relies on coffee for his living.
http://www.actionaid.org.uk/100344/downloads.html
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Books, Films, Articles, and Podcast

Fair Trade

Ransom, David. The No-Nonsense Guide to Fair Trdd& Internationalist/VVerso. 2001.

DeCarlo, Jacqueline. Fair Trade: A Beginner’'s Guford: One World Publications, 2007.
http://www.jacgdecarlo.blogspot.com/

Alvarez, Julia. A Cafecito Stor¥ermont: Chelsea Green Publishing Co., 2002.
A Cafecito Story is a beautifully written eco-falilg best-selling author Julia Alvarez.
Based on her and her husband's experiences tryirgghaim a small coffee farm in her
native Dominican Republic, A Cafecito Story showsvithe return to the traditional
methods of shade-grown coffee can rehabilitaterajudenate the landscape and human
culture, while at the same time preserving vitaiter habitat for threatened songbirds.
Available in Bilingual English/Spanish edition wisipecial section on Fair Trade
resources.

History

Pendergrast, Mark. 1998ncommon Grounds: The History of Coffee and Holwansformed
Our World.New York: Basic Books.

Allen, Stewart Lee. 1999.he Devil's Cup: A History of the World AccordirgyGoffee New
York: Ballantine Books.

Dicum, Gergory and Nina Luttinger. 2008he Coffee Book: Anatomy of an Industry from Crop
to the Last DropRevised and Updated Edition. New York: The NewsBre

Wild, Anthony. 2005Coffee: A Dark HistoryNew York: W. W. Norton & Company, Inc.

Articles

Time Online Editior-Margot Roosevelt/Huatusco, “The Coffee Clash,” 8rth 2004
(http://www.time.com/time/insidebiz/article/0,917101 040308-596156-1,00.htjnl

AlterNet—Jay Walljasper, “Can Ecology and Commerce Coex&tdarch 2007
(http://www.alternet.org/environment/48269

The New York TimesElisabeth Malkin, “Certifying Coffee Aids Farmexad Forests in Chiapas,” 22
April 2007
(http://www.nytimes.com/2007/04/22/world/americag@®eeweb.html?ex=1334980800&en=5b325fc9
dce28a0f&ei=5124&partner=permalink&exprod=permajink

Specialty Coffee Retailer Magazin&aren Meyer, “Changing the World Cup by Cup: Tberpey,
progress, and future of fair-trade coffee,” Jun@2@ittp://www.specialty-
coffee.com/uploads/FeatureArticle/2007/0704/040%ldvaup_by cup.agp

“Migratory Birds Need a Coffee Break Too.” Earthrdnac National GeographicSeptember 1998.

“Rich Land, Poor People: Exports vs. Food Secunitylexico.” Article excerpted from Octavio Madigan
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Ruiz, Amy Sanders, and Meredith Sommers, [ddafy Faces of Mexicdinneapolis, MN: Resource
Center of the Americas, pp. 264-267. Interview Viithetario Pantaledn, "The Bitter HarveSitie
Houston ChronicleDecember 12, 1994ttp://www.rethinkingschools.org/publication/rg/R{&R.shtml

Podcast

NPR—Interview with Oxfam partner Tadesse Meskelaheffilm Black Gold,25 October 2006
(http://www.npr.org/templates/story/story.php?stds6380985

Films

Buyer Be Fair (Order free copies at
http://www.transfairusa.org/content/resources/vigephp)

Buyer Be Fair: The Promise of Product Certificat{@006) takes viewers to Mexico, the
Netherlands, the UK, Sweden, the USA and Canadaytore how conscious consumers
and businesses can use the market to promote geatiak and environmental
sustainability through product labeling, with adewn Fair Trade coffee and Forest
Stewardship Council certified wood. "Buyer Be Fasr'an inspirational and balanced
television special that reaches beyond the “choiiresent the promise of product
certification to a wide audience. Running Time:rd@utes

Fair Trade, the Story (Free copies at
http://www.transfairusa.org/content/resources/videphp)

Fair Trade, the Story (2006) is an eight-minuteswiavith killer music, gorgeous images
of fair trade communities, and even an interviewhvdtone Gossard of Pearl Jam. Link
to it on your website or blog, show it to friendsdgamily, play it before a presentation
about fair trade to set the stage and inspire—tissipilities are endless! You can watch
it right from your computer just by clicking on ERQ¥. Running Time: 8 minutes

Black Gold

Black Gold (2005) follows Tadesse Meskela on a s save his 75,000 struggling
Ethiopian coffee farmers from bankruptcy. As hisifars strive to harvest some of the
highest quality coffee beans on the internationatk®t, Tadesse travels the world in an
attempt to find buyers willing to pay a fair pridggainst the backdrop of Tadesse’s
journey to London and Seattle, the more powerfigsiof the international trading

system begin to unfold. New York coffee traderstiemn houses, and the double dealings
of trade ministers at the World Trade Organizatereal the enormity of Tadesse’s task
to find a long-term solution for his farmers. Yaancpurchase the DVD for $24.95.
Running Time: 77 minutes

A Student’s Guide to Fair Trade on Campug(Free copies available at
www.oxfamamerica.org/coff¢e

Carry the energy from a national movement to yamgus! Share an exciting way that
your campus can make a difference with Fair Tradéis Oxfam-produced video
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(2005), you'll hear from a coffee producer from e&taguan cooperative as well as
student activists from throughout the United StaRsning Time: 12 minutes

Equal Exchange(Available at http://www.equalexchange.com/neweal

Equal Exchange: Awaken Your Consciousness (20GKe & journey with Equal
Exchange through the coffee growing lands of Nigaga By watching and sharing this
video, you can join U.S. consumers working to tfams business and trade. Learn how
fair trade offers hope and dignity to farmers asrb® globe and choices to shoppers, like
you, who care. Running Time: 13 minutes

Solidarity In a Cup: The CRS Fair Trade Coffee Story (2005). This rrakdia
presentation introduces you to the farmers who grow coffee in Nicaragua, explains
what Catholic Relief Services is doing to suppbem, and suggests eight ways you can
help! (Order your free copy attp://www.crsfairtrade.org/resources/order.pfRunning
Time: 15 minutes

Grains of Change(2006) is a journey through northeastern Thailavitkre rice farmers
who are practicing organic and sustainable agricailare also benefiting from Fair
Trade. See how putting people at the center oétbahefits the farmers' families and
communities, their way of life, and their environmieas well as the health and well-
being of consumers worldwide. (Videocasts available
http://www.engagetheworld.org/GrainsofChangeVidé&ulh

Just Coffee(2006) takes an introductory look at the differgtes of certified coffees on
the market and assesses the benefits for coffekipeos and consumers. The film
follows the certified coffee chain from the fazeadfarms) of Brazil to the supermarket
shelves of Europe and North America. It includesl&sive interviews with certified
coffee farmers, market experts, consumer orgaoizstand some of the major figures in
the international coffee sector. Just Coffeegsmpelling introduction to coffee
certification, an ideal resource for anyone intezésn sustainability, fair trade, and
social responsibility. Just Coffee is available@WD. The film is free to educational
institutions and NGOs and US$5 to others. To oyder copy, email Luke Upchurch at
lupchurch@consint.orqRunning Time: 20 minutes

TransFair USA: You Can Make a Difference with Fair Trade (2004). This Flash
presentation, focusing on coffee, features Tram3FaA's CEO Paul Rice as narrator. He
walks viewers through the need for Fair Tradeinmgacts on the ground, and how
consumers can make a difference. Running Time:riutes
http://www.transfairusa.org/content/resources/videphp

Ghana: The benefits of Fair Trade(Reuters Television, Jan 27, 20@lm clip.
Reuters Television takes an in-depth look at thebts of trading cocoa fairly on the
world market, focused on Ghana and interviews mesnikethe Kuapa Kokoo Fair
Trade cooperative. Addresses problems in cocasstnglin West Africa including low
world prices, and middlemen. Ghana produces feargercent of the world's cocoa,
yet its farmers receive a small percentage ofélienue made by Western countries
when they sell chocolate bars. In a bid to boasit ihcome and cut out the middle
man, farmers in Ghana have begun to sell theiraattocal Co-ops to make sure it's
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traded fairly. Running time 8:33; Flash video.g&to view online at
http://www.reuters.com/news/video/videoStory?videal467)

Equal Exchange Interfaith Program Video: Agent of Changebriefly profiles and
compares two Nicaraguan coffee farmers: Daniebreventional farmer, and Reyna, a
Fair Trade farmer and cooperative board memberidDatmuggles to support his family
through selling coffee to coyotes, whereas Reyfis Iser shade-grown, organic coffee
directly to Equal Exchange. The film emphasizesdifference that churches can make
simply by using Fair Trade Certified coffee at dtufunctions, and explains Fair Trade
certification. (Free to view online attp://www.equalexchange.com/interfaith-program-
video-agent-of-changdrunning Time: 11:00; Flash video

Birdsong and Coffee A Wake Up Call (2005). What is the connectiotween coffee
farmers, birds, and us? Why are 25 million coff@enfers impoverished while we spend
more for our coffee? Why are North American sordgpbecoming harder and harder to
find? What is the difference between free tradefairdrade? This film explores the
answers to these questions and many more. We togarekperts and students, from
coffee lovers and bird lovers. But most importantieg hear from the coffee farmers
themselves and learn how their lives and oursratiicably joined in ways that we
need to understand. Running Time: 56:00; two 28utei segments; DVD/VHS
Produced byhttp://www.OldDogDocumentaries.com

The Coffee Crisis(2003) delves deep into the economics involvetthéninternational
coffee crisis and the fair trade movement. Gives=gadte educational background of how
Central American countries’ economies depend ofeeand, because of this, how
various countries’ economies have been affected.pfagram profiles and interviews
various people involved in different aspects of Tanadian Centre for International
Studies and Cooperation’s (CECI) work, from Guatem#&armers and CECI directors to
coffee roasters. Explains Fair Trade certificati@anning Time: 22:30; VHS format
Co-Produced by: Santiago Bertolino and The Canademtre for International Studies
and Cooperatiohttp://www.ceci.ca/ceci/en/medias_and_informatiaigéwos/videos.html

Coffee Country (2003) PBS FRONTLINE/World online news story, GafCountry
shows the impacts of the coffee crisis on Mexicath Guatemala coffee farmers.
FRONTLINE/World's Sam Quinones follows a group of gourmet coffeeartgrs who
advocate Fair Trade as a patrtial solution to tisescrHe meets tasters, buyers and
indigenous farmers in remote coffee-growing regidligbsite also includes background
information, links to other resources and “Your féefDollar”, an online interactive
activity which lets you see how the consumer piscdivided along the coffee supply
chain.http://www.pbs.org/frontlineworld/stories/quatemat@xico/

46




COFFEE CONNECTIONS UNIT TransFair USA

National Curriculum Content Standards
The following standards are drawn from "Content Wtemige," a compilation of content standards anccberarks
for K-12 curriculum by McRel (Mid-continent Resehror Education and Learning), at
http://www.mcrel.org/standards-benchmarks/

GEOGRAPHY

Standard 1.Understands the characteristics and uses of mhgieesy and other geographic tools and technologies
Level lll. Benchmark 6. Knows how maps help to find patterns of movemearspace and time
Level IV. Benchmark 3. Transforms primary data into maps, graphs, andha

Standard 2.Knows the location of places, geographic featuaad, patterns of the environment
Level lll. Benchmark 1. Knows the location of physical and human featamesnaps and globes (e.g.,
climate regions)
Level IV. Benchmark 2. Knows the spatial dynamics of various contempoeamy historical events (e.qg.,
trade in the contemporary world)

Standard 4. Understands the physical and human characteritickce
Level lll. Benchmark 1.Knows the human characteristics of places (eultu@l characteristics such as
religion, language, politics, technology, familyustture, gender; population characteristics; lasesy
levels of development)
Benchmark 2. Knows the physical characteristics of places (sgjls, land forms, vegetation, wildlife,
climate, natural hazards)
Benchmark 4.Knows the causes and effects of changes in a plaetime (e.g., physical changes such
as forest cover, water distribution, temperatunetfiations; human changes such as urban growth, the
clearing of forests, development of transportatipstems)
Level IV. Benchmark 1.Knows how social, cultural, and economic procesbape the features of places
(e.g., resource use, belief systems, modes offteatagion and communication; major technological
changes such as the agricultural and industrialloéiens; population growth and urbanization)
Benchmark 2. Understands why places have specific physicalhamdan characteristics in different parts
of the world (e.qg., the effects of climatic andttedc processes, settlement and migration pattsitesand
situation components)

Standard 5. Understands the concept of regions
LEVEL lll. Benchmark 1. Knows regions at various spatial scales (e.g.i$@mres, regions within
continents, countries, cities)
Benchmark 4.Knows factors that contribute to changing regiartaracteristics (e.g., economic
development, accessibility, migration, media image)
Benchmark 6. Understands ways regional systems are intercoathéetg., watersheds and river systems,
regional connections through trade, cultural tiesveen regions)
Level IV. Benchmark 2. Knows factors that contribute to the dynamic natfrregions (e.g., human
influences such as migration, technology, and ahpivestment; physical influences such as longiter
climate shifts and seismic activity)

Standard 9.Understands the nature, distribution and migradibnuman populations on Earth's surface
Benchmark 3.Knows how international migrations are shaped ishpand pull factors (e.g., political
conditions, economic incentives, religious valdagjily ties)

Benchmark 4. Understands the impact of human migration on maysind human systems (e.g., the
impact of European settlers on the High Plains @ftiNAmerica in the nineteenth century, impactuwét-
to-urban migration on suburban development andekelting lack of adequate housing and stress on
infrastructure, effects of population gains or &ssn socioeconomic conditions)

Standard 10.Understands the nature and complexity of Earthtsi@h mosaics
Level Ill. Benchmark 3. Understands the significance of patterns of caltdiffusion (e.g., the use of
terraced rice fields in China, Japan, Indonesid,tha Philippines; the use of satellite televisitishes in
the United States, England, Canada, and Saudi &rabi
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Level IV. Benchmark 3. Understands how evolving political and economii@ates may affect the
traditional cohesiveness of world culture regions

Level IV. Benchmark 4. Knows the role culture plays in incidents of co@tien and conflict in the
present-day world (e.g., cooperation such as tigiges and linguistic ties between Spain and pafts
Latin America)

Standard 11.Understands the patterns and networks of econartéocdependence on Earth's surface
Level Ill. Benchmark 1.Understands the spatial aspects of systems desigraeliver goods and
services (e.g., the movement of a product fromtpafimanufacture to point of use; imports, expoats]
trading patterns of various countries; interrupsiomworld trade such as war, crop failures, abadia
strikes)
Benchmark 5. Understands historic and contemporary economitetreetworks (e.g., the triangular trade
routes of the 16th and 17th centuries; nationalglobal patterns of migrant workers; economic
relationships under imperialism such as Americdonies and England in the 18th and 19th centuades,
Belgium and the Congo in the 20th century)
Level IV. Benchmark 2. Understands the historical movement patterns opleeand goods and their
relationships to economic activity (e.g., spatiatterns of early trade routes in the era of satihigs, land-
use patterns that resulted in a system of monae)ltu

Standard 13.Understands the forces of cooperation and cortfiet shape the divisions of Earth's surface
Level lll. Benchmark 2. Knows the social, political, and economic divisan Earth's surface at the
local, state, national, and international levelg.(gransnational corporations, political alliasceconomic
groupings, world religions)

Benchmark 3. Understands the various factors involved in thestlgment of nation-states (e.qg.,
competition for territory and resources, desiresi@f-rule, nationalism, history of domination bgvgerful
countries) Understands the history of dominatipmpbwerful countries as a factor involved in the
development of nation-states

Level IV. Benchmark 4.Understands the changes that occur in the extehbaganization of social,
political, and economic entities on Earth's surf@eg., imperial powers)

Benchmark 6. Understands how external forces can conflict engaally and politically with internal
interests in a region

Standard 12.Understands the patterns of human settlement aiddduses
Level IV. Benchmark 3. Knows the similarities and differences in settletgharacteristics of
economically developing and developed nations

Standard 14.Understands how human actions modify the physiecarenment
Level lll. Benchmark 1. Understands the environmental consequences ofgoebanging the physical
environment (e.g., the effects of deforestationdldegradation, groundwater-quality decline)
Level IV. Benchmark 3. Understands the global impacts of human changégiphysical environment
(e.g., increases in runoff and sediment, tropiodldegradation, habitat destruction, air pollution
alterations in the hydrologic cycle; groundwatetuetion)

Standard 16.Understands the changes that occur in the meangeg distribution and importance of resources
Level IV. Benchmark 1. Understands the relationships between resourakexpioration, colonization,
and settlement of different regions of the worldy(ethe development of mercantilism and impenmaland
the consequent settlement of Latin America andratgions of the world by the Spanish and Portugles

Standard 17.Understands how geography is used to interprepdise
Level lll. Benchmark 1. Knows how physical and human geographic factove lafluenced major
historic events and movements (e.g., the forcatspart of Africans to North and South America besgau
of the need for cheap labor, the profitability loé triangle trade and the locations of prevailingdsand
ocean currents)
Level IV. Benchmark 3. Understands the ways in which physical and hureatufes have influenced the
evolution of significant historic events and moveitsg(e.g., the effects of imperialism, colonizatiand
decolonization on the economic and political depeients of the 19th and 20th centuries; the geodgaph
forces responsible for the industrial revolutiorEimgland in the late 18th and early 19th centupégysical
and human factors that have led to famines ane{acgle refugee movements)
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Standard 18.Understands global development and environmergaés
Level IV. Benchmark 1. Understands the concept of sustainable developamehits effects in a variety of
situations
Benchmark 2. Understands why policies should be designed tdegthie use and management of Earth's
resources and to reflect multiple points of vievg(ethe inequities of access to resources, palitiod
economic power in developing countries, the impde natural disaster on a developed country vs. a
developing country)

WORLD HISTORY

Standard 26.Understands how the transoceanic interlinking bifrajor regions of the world between 1450 and
1600 led to global transformations
Level lll. Benchmark 4. Understands the impact of the exchange of flaan#, and pathogens on the
Americas and the global population (e.g., origind eoutes of flora and fauna exchanged acrossltte)
Benchmark 6. Knows which crops in Spanish and Portuguese regiéthe Americas were domestic and
which were commercial, and knows what resourceseitial crops demanded
Level IV. Benchmark 10.Knows the routes of exchange of specific flora tdha throughout the world
between the 15th and 18th centuries, and the ingfahese exchanges on the world economy

Standard 29.Understands the economic, political, and culturtdrirelations among peoples of Africa, Europe, and

the Americas between 1500 and 1750
Level Il. Benchmark 1. Understands European influence in the Americasdet the 16th and 18th
centuries (e.g., European activity and controhim Americas in the form of territorial empires direg-post
empires, plantation colonies, and settler coloriesy the Netherlands, England, and France becara, na
commercial, and political powers in the Atlanticslyg the locations of the British and French in the
Americas, and their interest in trade there; thecept of mercantilism and its advantages and
disadvantages for the colonies and the mother cgunt
Benchmark 2. Understands features of the labor system and ecpimothe Americas (e.g., why sugar,
tobacco, coffee, tea, and other crops grown ircthenies became so important in the world economy;
different jobs performed by indigenous peoplets Americas)
Level lll. Benchmark 2. Understands features of and participants in taeesirade (e.g., ways in which
entrepreneurs and colonial governments exploite@aan Indian labor, and the use of African slave
labor for commercial agriculture; the treatmenslaives in the Western Hemisphere as opposed te thos
the Islamic lands, Christian Europe, and West Afribe organization of long-distance trade in st
Central Africa and circumstances under which Afniggvernments, elites, and merchants participated i
the sale of slaves to Europeans; treatment of slamd forms of resistance used in the "middle ggs$a
Level IV. Benchmark 6. Understands the development of different cololailabr systems and their impact
on indigenous populations (e.g., the evolutiorabblr systems from the encomienda to the hacienda in
North and South America from the 16th to the 1&htaries, the impact of the encomienda system on
indigenous peoples and how it compares to slavery)

Standard 33.Understands the causes and consequences of thelagsal and industrial revolutions from 1700 to
1850

Level lll. Benchmark 3. Understands the status of slavery and slavesdhmu the 19th century

Level IV. Benchmark 3. Understands reasons why various countries abadliskeery

Standard 44 Understands the search for community, stability peace in an interdependent world
Level IV, Benchmark 1
Understands the influences on and impact of cultteads in the second half of the 20th century
Level IV, Benchmark 6
Understands the role of ethnicity, cultural idgnéind religious beliefs in shaping economic andticel
conflicts across the globe

Standard 45.Understands major global trends since World War I

Level IV. Benchmark 2. Understands causes of economic imbalances anal soegualities among the
world's peoples and efforts made to close thess gap
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Standard 46.Understands long-term changes and recurring patterworld history
Level IV. Benchmark 2. Understands the circumstances under which Europaaniries came to
exercise temporary military and economic dominandée world in the late 19th and 20th centuries

ECONOMICS

Standard 3. Understands the concept of prices and the inieraof supply and demand in a market economy
Level Il Benchmark 4.Understands that scarce goods and services aoaitbin a market economy
through the influence of prices on production andsumption decisions
Level IV Benchmark 5.Understands that shortages or surpluses usuallit ilegrice changes for
products in a market economy

Standard 4.Understands basic features of market structuregzacitanges
Benchmark 1.Understands that not all competition is on thasbaprice for identical products and that
non-price competition includes style and qualitifedtences, advertising, customer services, andtcred
policies.

Standard 9.Understands how Gross Domestic Product and inflatitd deflation provide indications of the state of
the economy
Benchmark 5. Understands that economic growth can alleviatepgyraise standards of living, create
new employment and profit opportunities in someustdes

Standard 10. Understands basic concepts about internatioradanics
Benchmark 3.Knows that comparative advantages change overlienause of changes in resource prices
and events that occur in other nations
Benchmark 6. Understands that public policies affecting foreiggde impose costs and benefits on
different groups of people (e.g., consumers maytpglyer prices, profits in exporting firms may demse),
and that decisions on these policies reflect ecamamd political interests and forces

BUSINESS EDUCATION

Standard 13.Analyzes and interprets data using common stedigtrocedures, charts, and graphs
Benchmark 2. Uses tables, graphs, diagrams, and charts tonodt@ionvey quantitative information (e.g.,
manual or electronic representations)
Benchmark 3. Calculates measures of central tendency (i.e.nmmaadian, mode) and variability (e.g.,
standard deviation, range, quartile deviation) ¢Glaltes measures of range)

Standard 17.Understands that cultural difference, export/impgportunities, and current trends in a global
marketplace can affect an entrepreneurial venture
Benchmark 2.Knows ways businesses can take part in interndttoande (e.g., manufacturers can build
cost-saving factories in other countries; retailaesy buy imported products to sell in the domestirket;
consultants can travel to other countries to useis expertise)

Standard 31.Understands significant aspects of internationalrmss and trade and the opportunities they creates
at the local, state, national, and internationatlle
Benchmark 2.Knows ways in which participation in internatiotiglde affects a country’s economic
potential to improve its quality of life
Benchmark 3. Understands the impact of the importing and expgrrocess (e.g., benefits and costs of
indirect and direct exporting; reasons businesspsré different forms of importing)

Standard 32.Understands the social, cultural, political, legadd economic factors and issues that shape and
impact the international business environment
Benchmark 5. Understands the characteristics of marketing terirational business (e.g., types of media
used in foreign markets; advertising strategiestanlniques used in foreign markets; strategies for
increasing a business’s involvement in internatiomarkets; elements of multinational and mass
marketing; similarities and differences betweeetinational consumer markets and commercial markets)
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Benchmark 3.Understands the impact of political environments geography on international business
(e.g., climate; time zones; distance; topograpbgiad, economic, and natural resources; geogrdpbtors
such as natural resources and natural harbors)

Standard 33.Understands the obligations of businesses to thergment and the community
Benchmark 6.Understands the importance of social responsi#sliitn the business world

Standard 43.Understands the roles of marketing and the impfwtarketing on the individual, business, and
society
Benchmark 2.Knows how the marketing environment affects pesipifestyles, standards of living, and
preferences
Benchmark 5.Knows marketing functions and how they contribtotéhe marketing concept

Standard 46.Understands characteristics of a market and giest@ised to deal with a diversified marketplace
Benchmark 3.Knows strategies to influence rational and ematidnuying motives (e.g., emotional
motives such as ambition, pleasure, and leisure; iational motives such as durability, economy in
purchase, and dependability in use)

Standard 47.Understands components and strategies of effestar&eting plans (e.g., product development,
pricing, distribution processes and methods, foofifromotion)
Benchmark 1.Knows components of the marketing mix and how tt@ytribute to successful marketing

LANGUAGE ARTS

Standard 1.Uses the general skills and strategies of the ngripirocess
Level lll and IV. Benchmark 6. Writes expository compositions
Benchmark 10.Writes persuasive compositions
Benchmark 12.Writes in response to literature
Benchmark 13.Writes business letters and letters of requestespgonse

Standard 4. Gathers and uses information for research purposes
Benchmark 3.Uses a variety of resource materials to gatherinétion for research topics (e.g.,
magazines, newspapers, dictionaries, schedulasglsiy phone directories, globes, atlases, almanacs
technological sources)
Benchmark 2. Uses a variety of print and electronic sourcegditer information for research topics (e.g.,
news sources such as magazines, radio, televistavgpapers; government publications; microfiche;
telephone information services; databases; fieldiss; speeches; technical documents; periodicals;
Internet)

Standard 5.Uses the general skills and strategies of the nggatiocess
Standard 7. Uses reading skills and strategies to understaddrderpret a variety of informational texts

LIFE SKILLS
Standard 1.Contributes to the overall effort of a group
Standard 4.Displays effective interpersonal communicationiskil

THINKING AND REASONING

Standard 5. Applies basic trouble-shooting and problem-soliechniques
Benchmark 9. Examines different options for solving problemshidtorical importance
Benchmark 10.Evaluates the feasibility of various solutiongtoblems; recommends and defends a
solution
Benchmark 11.Understands causes and critical issues of problergs personal, social, ethical
considerations)
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CERTIFIED

The Fair Trade Certified™ label
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