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II. LESSON 2 – Coffee Connections and Consumer Habits 
 
 

 
Part 1. Intro to Coffee (5 min) 
 

1. Show the class a photo of the coffee plant (Photo included).   
 

2. Ask students if anyone knows what plant this photo shows.   
 

3. If no one guesses, pass around a can of coffee beans or ground coffee for them to smell 
and examine, or just tell the class that the photo shows a coffee plant (coffee beans are 
seeds inside the fruit of the plant, as in photo).  

 
4. The US consumes more coffee than any other country in the world, but does not produce 

any except in Hawaii.  Where in the world does coffee grow?  Is anyone in the class from 
a country where coffee is grown?   

 
Part 2: Mapping Activity -  Where does coffee grow? (15 min) 
 
Have students look up and label today’s major coffee-growing countries on their world map.  

These include areas in Africa, Asia, Central and South America, Caribbean (In 2006, the 
top 16 countries that produce most coffee in world: Brazil, Vietnam, Colombia, 

Topic: Coffee and Consumer Trends  Time: 40 minutes 
 
Curriculum Content Area Standards: Language Arts, Geography, Business Education 
 
Overview:  Students will begin to explore our connection to the world through coffee, a drink 
consumed daily by many people in the US. 
 
Objective: Students will be engaged in the theme by discussing all they know about coffee.  By 
the end of the lesson, students will be able to: 

- Identify on a world map places where coffee is grown 
- Name a climate characteristic of these areas 
- Identify some reasons why people drink coffee 
- Identify some marketing techniques used to encourage customers to buy a product 
 

Assessment: participation in class discussion, mapping exercise(s) 
 
Rationale: To become responsible consumers, it is important to be aware of the influence of 
marketing on our purchasing choices.  
 
Materials: Photo of coffee plant, can of coffee beans or ground coffee, Handouts (Handout 2: 
Blank World Map), world map, globe or atlas, paper or journals, pencils 
 
Learning Activities: 1) Intro to Coffee 2) Coffee and Brands Discussion 3) Mapping the 
Connections 
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Indonesia, India, Ethiopia, Mexico, Guatemala, Peru, Honduras, Ivory Coast, Uganda, 
Costa Rica, Nicaragua, El Salvador, Papua New Guinea) 

 
See National Geographic’s website for a 1997 world map of coffee-growing regions.  These 
include: (http://www.nationalgeographic.com/coffee/map.html) 
 
What are some similarities between coffee-producing countries? (Ex. climate is 
tropical/subtropical (note latitude range), higher altitude or mountainous) 
 
 
Part 3: Coffee Habits and Marketing Discussion – So, how do you like your coffee? (20 min) 
 
Discussion Questions:  
 

·  Who in the class drinks coffee?  Why?  (Ex. Like the taste, parents drink it, stimulant: 
help wake up in the morning, stay up at night.  Café is a cool place to go hang out or 
study, etc.) 

 
·  What is your favorite kind?  Why?  

 
·  What brands do you know?  What do you know about these brands? (Ex. 

Cheap/expensive, good/bad quality, big/small company, popular among teens, popular 
among parents, general or specialized: sell only coffee, or sell other products too) 

 
·  What sort of techniques (marketing) do companies use to encourage customers to buy 

their products?  It might help to consider other products like clothing, cereal, soft drinks.  
(Giveaways, discounts or other promotions, advertising, use celebrities or other known 
popular icons like cartoon/TV characters, tagline or branding slogan, focus on 
preferences of particular group of customers – i.e. target specific demographic)  

 
·  What attributes do companies highlight about the products they are selling?  (quality, 

cost, popularity, efficiency, usefulness)   
 

·  *Observe if a student brings up ethical (social or environmental) performance as an 
attribute.  If no one does, then mention this as something that may be highlighted in 
marketing efforts.  Ask students to name any companies (or products) known for their 
ethical performance.  Is this something students consider when choosing what to buy? 

 

***HOMEWORK ASSIGNMENT: Market Research Activity***  
 
- Survey students in class – who drinks coffee?  What brands, why?  Make graphical display 
of results. 
- Survey local supermarkets to see what kinds of coffee are available.  Ask manager for sales 
data.  Make graph showing brands, sales data (if possible), and country origins. 
- Bring in an example of marketing based on social or environmental attributes of a company 
or product.   
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Photo by Elisa Arond 

 

What is it?  This photo shows a coffee plant in Colombia.   

Note that the plant has both ripe (red) and green coffee ‘cherries’.  Cherries on the same plant 
ripen at different times. Inside each cherry are two coffee beans.  These are usually handpicked 
and must go through a long process (washing, fermenting, drying, hulling, sorting, transporting, 
roasting, and grinding) before looking like the coffee product you buy at your local store.  
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Background Sheet: Coffee Botany 
 

  
    From the National Coffee Association website www.ncausa.org 

 

 
Botanical Characteristics 
 
Pruned as short shrubs in cultivation, but capable of growing more than 30 feet high, a 
coffee tree is covered with dark-green, waxy leaves, growing opposite each other in 
pairs.  Coffee cherries grow along the tree's branches.  It takes nearly a year for a cherry 
to mature after the flowering of the fragrant, white blossoms.  Because it grows in a 
continuous cycle, it is not unusual to see flowers, green fruit and ripe fruit 
simultaneously on a single tree. The trees can live as long as 20 - 30 years and are 
capable of growing in a wide range of climates, as long as there is no harsh fluctuation 
in temperature.  Optimally, they prefer a rich soil and mild temperatures, with frequent 
rain and shaded sun.   
 
Botanical History and Classification 
 
Coffee traces its biological heritage to a genus of plants known as Coffea.  Within the 
genus there are over 500 genera and 6,000 species of tropical trees and shrubs.  The 
genus was first described in the 18th century by the Swedish botanist, Carolus Linneaus, 
who also described Coffea arabica in his Species Plantarum in 1753.  Botanists have 
disagreed ever since on the exact classification. It has been estimated that there are 
anywhere from 25 to 100 species of coffee plants. 
 
A complete classification of coffee: 
                                    

         Kingdom             Vegetable 
                                   Sub-Kingdom      Angiospermae 
                                   Class                    Dicotyledoneae 
                                   Sub-Class            Sympetalae 
                                   Order                   Rubiales 
                                   Family                 Rubiaceae 
                                   Genus                  Coffea 
                                   Sub-Genus           Eucoffea 
                                   Species                 C. arabica 
                                                                C. canephora 
 
In the commercial coffee industry, there are two important coffee species -- arabica and 
canephora, more commonly called robusta. 
 


